Trade Partners UK build
stronger links wth FBC via
Busi ness Link Tyne & Wear

" Focus on France’ Event

Trade Partners UK is a Governnent backed network for
international trade services delivered at your |oca

Busi ness Link by the International Trade Team whose role is
to foster business conpetitiveness by hel ping UK conpani es
secure overseas sales and investnents. These teans conprise
several International Trade Advisers whose responsibility is
to visit local SMEs and hel p t hem becone successf ul
exporters.

Wthin the North East region, there are 15 International
Trade Advisers operating fromthe 4 |ocal Business Links of
Nor t hunber| and, Durham Tees Valley and Tyne & Wear. Al
pronote international trade to their |ocal SMES and assi st
themto adopt a strategic and cost effective approach to
their chosen market. In addition to this, the international
trade advi sers organi se specific events and visit-based
packages. For exanpl e Business Link Tees Valley are taking a
group of regional SMES to neet potential custoners in Paris
in February 2002 as part of an Export Expl orer package and
Busi ness Link Tyne & Wear are organi sing an event, ‘Focus on
France’, on 11 Decenber in association with the French

Busi ness Council and RTC North Ltd. Andrew Robi nson

Chai rman of the FBC, will be guest speaker at this event.

Busi ness Link Tyne & Wear have recently appoi nted one of
their international trade advisers to the role of Regional
| CT International Trade Adviser. Jayne Pickersgill will be



wor ki ng closely with I CT conmpani es across the North East
region and will be actively involved with events and trade
m ssions for this sector.

Jayne is assisting the North East conpanies who are
attending the prestigious MLIA 2002 Show in the South of
France to prepare for and follow up fromtheir visit. For
the | ast few years, the FBC has taken the |l ead in organising
a North East stand at this international exhibition. This
year, the Digital Media Network will take on that role.
Exhibitors will benefit fromthe Trade Partners UK financi al
support to assist with the cost of their presence at the
Show.

M LI A takes place from5 to 8 February 2002 and brings

t oget her devel opers, producers and publishers of interactive
entertai nment, on-line ganes and digital nedia content with

seni or deci sion makers from broadband and w rel ess networKks,
tel econs, broadcast, Interactive TV operators and maj or

I nternet portals.

Trade Partners UK will continue to work closely with the
French Busi ness Council for the benefit of SMEs |ocated in
t he North East.



